
Element on Web Page Percentage of Sites with 
Element Present

Points Assigned for Pres-
ence of Element

Color 87 1

Pictures 68 1

E-mail to department available 58 3

DARE Information 58 2

Graphics 48 1

Crime prevention tips 46 2

Traffic information 43 1

Links to other agencies 43 2

Community events 41 2

User-friendliness 40 1

History of department 34 1

Youth or kids section 33 2

E-mail to individual officers available 32 3

Community alerts 32 2

Press releases 32 1

Employment information 31 1

E-mail to police chief available 30 3

Frequently asked question section 27 2

Missing persons 26 1

Domestic violence information 25 2

Anonymous tips 23 2

Guestbook 22 1

Terrorism information 20 1

Most wanted section 19 2

Crime data or crime rate information 16 3

Senior section 16 2

Individual officer photographs 11 1

Downloadable forms 11 2

Organizational chart 9 1

Animal control information 8 1

Resident satisfaction survey 4 3

Gang information 4 1

Multilingual capacity 1 1

Interactive crime maps 1 3

Police auction information 0 1

Fig. 1. Elements Found on New Jersey Police Department Web Sites
The police are no exception. According to a 
2003 report by the U.S. Department of Jus-
tice’s Bureau of Justice Statistics, 56 percent 
of all departments used computers for Inter-
net access, including more than 80 percent 
of those serving a population of 25,000 or 
more. Local police, in particular, have dem-
onstrated an increasing trend: more than 
twice as many local police departments used 
computers for Internet access in 2000 (56 per-
cent) as in 1997 (24 percent). 6 These statistics 
support the notion that the infrastructure is 
present to carry out Web-based endeavors 
as most police departments today are hard-
wired to the Internet and able to download 
and upload information with equal effort. 
It is very reasonable to expect this contin-
ued used of the Internet to increase among 
departments.

Importance of Official Department  
Web Sites

Most police departments have yet to 
establish an agency Web site. According to 
a 2000 report from BJS, “Of the local police 
departments that collectively serve the 
majority of citizens throughout the United 
States, only 18 percent of them have an 
established homepage on the Internet.”7 

As of 1999, 88 percent of departments that 
serve 1 million or more residents have rec-
ognized the importance of this resource 
and have established an Internet homep-
age.8 Many of the large cities currently 
maintain quite extensive and informative 
Web sites.

Improvement of communication between 
the local police departments and the commu-
nities they serve has long been a challenge. 
Communication through personal contact, 
newsletters, community meetings, and cable 
access television have long been valued 
by local police. Adding the power of the 
Internet to these other methods of com-
munity outreach would be beneficial to the 
local police department. The establishment 
of department Web sites on the Internet 
would be the first step in using the power 
of this limitless resource. 

As providers of vital public services, 
police departments should examine the 
extent of their Web presence and create 
and maintain sites that are informational, 
helpful, and user-friendly. Through the 
advent of Web publishing software pack-
ages, many police departments can move 
towards making this a reality.

Simply creating a Web page, however, 
is not enough. Police departments can cre-
ate Web pages, but these are of little use if 
residents see them as irrelevant or feel as 
though they only represent an insincere 
community-building effort. Police depart-
ment Web sites should invite residents to 
learn more about their department, includ-
ing current police practices and the depart-
ment’s vision for the future. A good Web 
site should have something for everybody, 
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