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GAIN A SEAT AT

THE CHIEF’S DESK

Police Chief magazine offers an unparalleled opportunity to market your
products to police chiefs and important decision makers.

JOB TITLES TYPE OF ORGANIZATION

Senior Law Enforcement

33%

S57% 67%

16% Federal/State/Tribal Agency

Chief Executives Municipal./ 7% University/Campus Police
County Police 6% Sheriff’'s Department
1% Military/Security
Other Ranks 2% Other

37%

$18.4 MILLION [Eietat thaes

Products/services reviewed, recommended, specified, or bought in the last 12 months.

involved in
p urc h a Si N g Administrative 78% Uniforms 65%
nvestigation o ommunications o
p rocess | i i 72% C icati 63%
Training 70% Computer Hardware 62%
6 8 /O Transportation 67% Tactical Equipment 59%
au t h @) ri ze Weapons 67% Traffic Enforcement 46%
or a p p Ffove Computer Software 66% Homeland Security 43%
purchases

Source: IACP Readership Study, Ruzinsky Research, March 2017

www.policechiefmagazine.org



THE POLICE CHIEF

READER PROFILE
30,600 x 4 122,400

CIRCULATION READERS/COPY TOTAL READERS

45 MINUTES 82% 73% 91%

average time spent reading are regular readers prefer Police Chief vs. took action after
an issue of Police Chief (at least 3 of 4 issues) other law enforcement reading Police
publications Chief

Actions taken as a result of reading Police Chief

" _POLICE
» CHIEF

Shared or discussed an article with others 74%
el
PglliicE Filed an article for future reference 41%
-~
<3 Visited an advertiser’s website 34%
Shared or discussed an ad with others 28%

Requested additional information from a company, sales rep, or

0,
distributor L

Recommended the purchase of products/services advertised 10%

AVERAGE READER ORGANIZATION

SERVES:

277,800 CITIZENS

EMPLOYS:

275 SWORN OFFICERS

Sources: IACP Readership Study, Ruzinsky Research, March 2017

www.policechiefmagazine.org



THE POLICE CHIEF

EDITORIAL CALENDAR

Published by the International Association of Chiefs of Police, Police Chief has been connecting
law enforcement leaders to their colleagues’ best practices, solutions, products, and services for
nearly 80 years. Strict editorial standards consistently yield the highest quality publication possible.
It’'s no wonder readers prefer Police Chief over other competing publications by a wide margin.

Editorial Focus Bonus Distribution Closing + Mail Dates

January Leadership Space: Nov 25 / Art: Dec 3
Product Feature: Communications Equipment Mails: December 30

February Investigations Space: Dec 4 / Art: Dec 27
Product Feature: Virtual Reality & Simulator Training Systems Mails: January 29

March Innovations in “Smart” Policing IACP Technology Conference Space: Jan 23 / Art: Feb 3
Product Feature: Asset Management Technology Mails: February 26

April IO NN ER I Recruitment & Retention Space: Feb 18 / Art: Mar 2
Product Feature: Forensic Tech Tools Mails: March 18

May Officer Safety & Wellness Space: Mar 17 / Art: Mar 30
Product Feature: Automated License Plate Readers Mails: April 29

June Targeted Violence Space: Apr 22 / Art: May 4
Product Feature: Mobile Technology Mails: May 28

July Great Ideas IACP Training Conference on Drugs, Space: May 21 / Art: May 28
Product Feature: Police Facilities Alcohol, and Impaired Driving (DAID) Mails: June 24

August LCRSCINETENENEETTEY Youth Safety & Engagement Space: Jun 17 / Art: Jun 29
Product Feature: Cloud-Based Software Mails: July 29

September (TN EN Y LT NT CREITEY Emerging Issues in Traffic Safety Space: July 24 / Art: Aug 4
Product Feature: Unmanned Aerial Systems Mails: August 26

October Police & Policy IACP Annual Conference Space: Aug 21 / Art: Sep 1
Product Feature: Daily Policing Tools & Equipment Mails: September 23

November Human Trafficking Space: Sep 11 / Art: Sep 24
Product Feature: Online University Programs Mails: October 28

December L LT ERENENITEY | everaging Data in Law Enforcement Space: Oct 26 / Art: Nov 3
Product Feature: Vehicles Mails: November 25

Editorial calendar is subject to change.

www.policechiefmagazine.org



Interested in sponsoring a white

paper, case study, or other custom
content opportunities? See Page 1.

THE POLICE CHIEF

AD RATES & SPECS

Four Color 1x 3x 6X 12x BG Rate Ad Size Width Depth
Full Page $4,625 $4,475 $4,245 $3,755 $5,385 Full Page (Bleed) 8.5” 11125~
Two-Page Spread $8,240 $7,890 $7,520 $6,300 $9,625 Full Page (Trim) 8.25” 10.875”
2/3 Page $3,460 $3,340 $3,205 $2,855 $4,020 Full Page (Live) 775" 10.375”
1/2 Page Island $3,045 $2,930 $2,835 $2,665 $3,500 Two-Page Spread (Bleed) 177 11125
1/2 Page $2,905 $2,780 $2,610 $2,430 $3,330 Two-Page Spread (Trim) 16.5” 10.875”
1/3 Page $2,290 $2,195 $2,100 $1,845 $2,570 Two-Page Spread (Live) 15.5” 10.375”
1/4 Page $1,970 $1,835 $1,720 $1,635 $2,230 2/3 Page Vertical 4.75” 9.75”
1/6 Page $1,805 $1,655 $1,620 $1,530 $1,985 1/2 Page Vertical 3.5” 9.75”
1/2 Page Horizontal 7.25”" 4.75”
Cover Positions 1x 3x 6Xx 12x BG Rate 1/2 Page Island 475" 7.25"
Cover 2 $5,550 $5,370 $5,095 $4,510 $6,470 1/3 Page Vertical 2.25” 9.75”
Cover 3 $5,320 $5,150 $4,880 $4,315 $6,200 1/3 Page Square 4.75” 4.75”
Cover 4 $5,785 $5,600 $5,305 $4,695 $6,735 1/4 Page Vertical 3.5” 4.75”
Covers sold only on non-cancelable contracts. Add 10% to space rate for other premium 1/6 Page Vertical 225" 475
position requests.
1/6 Page Horizontal 4.75” 2.25”
Black and White 1x 3x 6Xx 12x BG Rate
Margins: Bleeds on fractional ads are not
Full Page $3.830 $3.680 $3,450 $2,960 $4,595 accepted. There is a bleed allowance of 1/8” and a
margin tolerance of 3/16”. Keep essential elements
Two-Page Spread $7,045 $6,695 $6,325 $5,105 $8,435 within the live area (at least 3/8” from top, bottom,
outer edges, and 1/2” from gutter edge).
2/3 Page $2,665 $2,545 $2,410 $2,060 $3,225
Format: High-resolution PDF only. The
1/2 P Island 2,250 2,130 2,040 1,870 2,705 o
/2 Page slan $ $ $ $ $ recommended setting is PDF/X-1a (Acrobat
1/2 Page $2110 $1.085 $1815 $1.635 $2.535 Distiller or InDesign). Fonts must be embedded,
and files must use CMYK high-resolution images.
1/3 Page $1,495 $1,400 $1,305 $1.050 $1,770 Grayscale images can be used for black and white
ads. Bleed and crop marks are required. Please
1/4 Page $1,180 $1,040 $920 $840 $1,430 include a color composite proof with your file.
Composite proofs can be composite color print
1/6 Page $1,010 $860 $830 $730 $1190 outs or TIFF files.
BG = Buyer’s Guide | All rates are gross | Written cancellations accepted prior Artwork Submission: Please send artwork to
to closing date; no cancellations accepted after closing date. Elizabeth Ferry at eferry@townsend-group.com

www.policechiefmagazine.org



THE POLICE CHIEF

TECHNOLOGY EXPOSITION

This is a new and exclusive opportunity
to promote your technology or
product.

For $2,750, this promoted listing
includes the following:

* Headline

* Image, 4” x 3”

100 words on your New Technology
100 words on your Company
 URL to drive traffic to your site

Image Format: High-resolution PDF only. The
recommended setting is PDF/X-1a (Acrobat
Distiller or InDesign). Fonts must be embedded,
and files must use CMYK high-resolution images.
Grayscale images can be used for black and
white ads. Bleed and crop marks are required.
Please include a color composite proof with your
file. Composite proofs can be composite color
print outs or TIFF files.

Artwork Submission: Please send artwork to
Elizabeth Ferry at eferry@townsend-group.com

IACP Advertising Sales Representatives

EALUIRTARE  Exposition

Stay up to date on new products and advances in technology to ensure
your officers are equipped with the tools they need.

SCALABLE ALPR — THE FLOCK SAFETY FALCON CAMERA

Capim‘mdbﬂdi

Trusted by 270 cities in 30 states and helping
police solve 1-2 crimes daily, Flock Safety
delivers more than just license plate numbers.
The Falcon camera reads and captures a
piate’s state details and vehicle details like
eolor and type. Flock's system can also
identify a temporary paper tag or a vehicle
where the tag is missing.

Achieve City-Wide Coverage

Thanks to Low Costs
You'll never go over your budget. The cost of a Faleon

camera includes installation, ongoing maintenance, cloud

storage. unlimited user access, and software updates.

About Flock Safety

pravides the most technology
, Fhock gathers. one ty

for lzw agencies. With 24-hour license plate

et by local palice ta solve 8nd prevent crime. Flock Safity

serves 270 cities in 30 states and hedps palice soive 1-2 crimes dady. Cities of any size can refy on Flock to cagture the details.
detectives need. Fock Safely is & venture backed starup based i Atlanta, Geongia.

flocksafety.com/falcon-alpr | 886,522 8863

Adjustable Height Belt Loop

The Vertical Universal Belt Loop (VUBL) is
the first of is kind, enabing users 1o raise or

fisdd 1

BL is des
2 pinch or add presas
= onbo equipment belts

weww.safariland.com

Vehicle Guards and Dividers

are manufactured to &

tions. Products o

vl ors will it spe
1, Subaru, Honda, and 2

56 POLICE CMIES ¥ IUNE 2019

policeelefmagazine. org

Companies 1-M

Liz Barrett

202.3671237
ebarrett@townsend-group.com

Companies N-Z

Hallie Brown

202.3671229
hbrown@townsend-group.com

www.policechiefmagazine.org



DIGITAL

POLICECHIEFMAGAZINE.ORG

Average Unique Visitors/Month: 24,800
Average Monthly Page Views: 56,200

The Police Chief welbsite offers readers access
to the valuable content in Police Chief magazine
anytime, anywhere with a digital device.

Advertise today! Prominent ad units along the
right-hand side of every page ensure maximum
visibility. Hurry, advertising space is limited! Call
today to confirm your participation.

Ad Unit Ad Size Net Rate
Leaderboard 728 x 90 $55 CPM
Half Page 300 x 600 $65 CPM
Medium Rectangle 300 x 250 $50 CPM
Sponsored Article Spec below $3,000

* Minimum purchase of 20,000 impressions/month
* Space and artwork due 15 days prior to start of ad
campaign

* Sponsored article: Homepage positioning for at least
2 weeks; IACP social media promotion: 1 tweet, 1
Facebook post; 20,000 impressions in 3rd medium

rectangle placement to promote article. Video can be

embedded in the article for an additional $500.

* JPG or GIF; RGB color format; 72 dpi; Flash accepted;
Limit animation to 7 seconds and 3 loops; 40 KB max

* Send artwork and target URL to Elizabeth Ferry at
eferry@townsend-group.com

IACP Advertising Sales Representatives

Hvdono
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Submit Your Photos
jief i pihotes 1o
+ the

Candidate for LACP Vice
Prasident at Large: 201%-
2020 Offic

Effective Police-Media
Relati

Candidate for LACP Fourth =
Vice President: 2019-2020

300
X
250

300
X
250

300

Forging a Strong Rapport: = X
The Benefits of Investing in

Relaticnships with Local 250
Meadia

Sworn vs. Civilian P10s: =
Adapting the Rolz of the

Public Information Officer

for 21st Century Law
Enforcement

CURRENT ISSUE

L

Finding Your Agency's
Identity: The "All-Levels™
Marketing Approach

=
pml:sum:u
Product Feature:

Enhancing the Eyes and
Ears of: illzncs

[Bxrcinan ]

Companies 1-M

Liz Barrett

202.3671231
ebarrett@townsend-group.com

Hallie Brown
202.3671229

Companies N-Z

hbrown@townsend-group.com

www.policechiefmagazine.org



POLICE CHIEF UPDATE

Circulation: 41,000
Unique Open Rate: 27.7% | CTOR: 13.6%

Police Chief Update directs readers to the newest
content posted on the Police Chief website. This

monthly e-newsletter contains an issue summary,

JULY 2013 ISSUE

July 2013 - Serving Diverse & Vulnerable Populations

job postings, and more.

Backgroungs, sEEing differant stnnicitizs,
races, ages. genders, religione, aconomic classes, and identitizs. Diverse
communitise rEquins divarss saltionE—ungerstarding tha epacisizad
r2eds of thess varao Qroups Nelp 3w enforcament sgancies provids 3
high quality of =arvica B 34 comenunity membars.

The exclusive advertiser will have ownership of two
ad units and an opportunity to provide sponsored :
content. Limited availability. Call today for more

information. FEATURES

Police Search Response to Lost Vulnerable Adults
The Ivine Poiice Dapariment conductzd 3 Eludy of missing S0uls o
LAty factore and how and whare fesa Indhiduaks wara
0 davelop recommeandatione far efactive
T vuinarabis adult calls.

Ad Unit Ad Size Net Rate

Respanding to Incidents Invelving Vulnerable Persons
with Special Needs

Farzans wim cogrigve or emoticnal oisskiities present spacific

EXC'US|\/e . ]60 X 6OO $6,000/ISSU€ challzrges for officars who = tar tham in the couree of

regpanding 1o or Invesligath 25 Training for and undersianding

AdVertisel’ o 195 X 145 these chaliangae ara key to ful Interacsone.
° Sponsored Content g:‘l.;gngﬂ:use Response Team Achieves Community-Wide 160

Lucae Coumy's DART., In callaboration wihh local mer
community-Dasad groups, atdrasses Me signiscant dri
opioid apidemic (supply and demand) rough argated

* Space and artwork due 15 days prior to issue date ZEei
* JPG or GIF; No animation; RGB color; 72 dpi; 40 KB s e O
max Avziiamie In e isnguages!
. Traffic Safety Initiatives
* Sponsored content: Headline (5-8 words) and copy Diaciea Srving Vet impact 2anci
(45 Words maX) Chief's Counsel

Liability for S3burs 1 Investgate Saxusl Harasemant Compianis

° Seﬂd artWOI’k and tal’get URI_ tO E||Zabeth Fel’l’y at Products and Services
eferry@townsend_groupcom ACCEEE N2 13128 100k In Tl MANth'E Foics Criel magazing

VIEW ALL CONTENT

SPOREDRED CORI R
Crystal Claar Evidencs from 8 Compact Camera

Tha Artiirator AS-1 From Camens packs iha parfomance of
Fanasonic’s -FRO Extrame iro 3 emall Ll that can mount out af
elght, behind the raardew miror. i captures 1080p, HO vidao that
rendens faces, licanes piates and smiall oatals accurstaly evan in
harsn lighting and near danmess condiians.

IACP Advertising Sales Representatives

Companies 1-M Companies N-Z

Liz Barrett Hallie Brown

202.3671231 202.3671229
ebarrett@townsend-group.com hbrown@townsend-group.com

www.policechiefmagazine.org



DIGITAL

IACP MONTHLY ©

IACP
180

AN INDISPENSIBLE SOURCE OF X
LAW ENFORCEMENT NEWS 150
Frequency: Monthly = Loy 18 7013

- 2019 DAID Conference
Circulation: 41,000 opt-in subscribers N et et e o e Al
Unique Open Rate: 27.4% | Click to Open Rate: 6.8% s

- Police Responze 1o Actve
Shooter Instructor
Certiication

our hote! is July 17, 2018.

IACP Monthly is the official e-newsletter of the IACP

ook 10 Digital

E:;Tm ‘Register now.
. . System Must-Haues z 3
and the go-to resource for influential law enforcement ecemsmeasse  PONicE Response to Active Shooter
Apgreaching Instructor Certification
leaders, linking them to essential information about fejectmns | S i it
v )
- The IACH 2 individ -

Progza

* |ACP events and resources stlo st
» Job postings g | pe

* IACP Blog updates and much more Sratem whistraves et
Advertise in IACP Monthly today and share your -

evdenge? Downioad your

125 cazy of this compimentary E-
Book to resd sbout the latest

trends in digial evidence

X rranapamznt (DEM) 3nd

achiice from ehisfs Diniel

125 Dworsk and Le= Russo on ten
“musthaves' for your next DEM

sclution.

products and services with an audience of more than
40,000 law enforcement decision makers!

DOWNLOAD FREE E-BOCK

Ad Unit Ad Size Net Rate

Resolutions Deadline Approaching

Rectangle 180 x 150 $1,250/issue

coomplishing the work of the
bers, com teas,

55 character headline
Sponsored Content 200 character body $1,500/issue
125 x 125 image

* Insertion orders and materials are due 15 days prior to the newsletter *Please be aware of the following restrictions in regards
issue date to IACP Monthly Sponsored Content:

* JPG or GIF format; No animation; 40 KB maximum « Cannot promote content that contradicts IACP

* RGB color format, 72 dpi policies or stance on issues
« Sponsored content limited to one (1) per issue * Must promote an event or resource (not a product)
« Send artwork and target URL to Elizabeth Ferry at eferry@ + Language and content must be approved by IACP

townsend-group.com

IACP Advertising Sales Representatives

Companies 1-M Companies N-Z

Liz Barrett Hallie Brown

202.3671231 202.3671229
ebarrett@townsend-group.com hbrown@townsend-group.com

www.policechiefmagazine.org



IACP CUSTOM CONTENT

WHITE PAPERS, CASE STUDIES &
CUSTOM CONTENT

BUILD STRONGER LEADS AND THOUGHT-LEADERSHIP
FOR YOUR ORGANIZATION

6' LexisNexis ‘ Coplogic™ Solutions

CASE STUDY

Getting Into High GEARS: Police in LaGrange,
Georgia Use Crash-Reporting Technology to
Manage Resources, Maintain Public Safety

COUNnEY Lo better manage Tesources
and keep their juri
of the places where this is happening
, where Chief
nar and the LaGran
tment have been leaders
fery in their
community

By applicable state Jaws, crash data
collected by police departments
statewlide and sent to the state ¢

Department of Transportaton. Prior
Tected using
and months or ye
could pass before it was mantal
entered into an antiguated computer
system.

“Palice collect a lot of information,”

way that allow:
afety affic.” Due tothe 1
sted between data collection
wual availability, police, I
elected officials, and other public
ety stakehalders were hamstring
in their ability to make data-driven
s

dopted a statewide
stem called Georgia Eleerronic

ze crash data,

et agen

of the new technal

“It was ahout being able to use [datal
in a way that bett
community” said Chief Dekmar.

o make 1

eTves your

Why data matters
Vehicle crash da

of funcdons in law en
public safety. Highway

anumber
cement and

affic calming devices in place, and
for Jaw endforcement als and

lik f Dekmar and
the LaGrange Police Department, itis
a vital need in order (o mak ormed
decisions about how ta hest deplay
officers and resour!

Using data to boost efficiency

Historically, acct

From case studies to white papers,
options to build stronger leads for your organization.

Contact your sales rep today to learn how you can collaborate with IACP’s editorial staff to produce
a custom content product that delivers results and works best for your products and services.

ief and 40 years in p
it was all
to the stal
QI PAPEr TEPOTIS
oning to laplaps

(nation among Gea:
encies until the state
implemented GEARS in 2009. Developed by
a compary that would eventually become a
b .

in the nation. And, due

ciation of Chiefs of Police, Chief Delaw
was eager totake advan
and put it 0 usein LaGr

ge of the sohition

One of the majo

increased efficiency in deploying traffic
enforcement personnel to high-priority
lacations, Chief Dekmar said, “We want fifty
percent of our ¢ written in areas of
the city where we have the most aceidents or
cornplaint i
the guidance in asslgning those area

Seving time and resources
wther wtage i
tme spent analyz:
ize of our

IACP offers a great selection of custom content

IACP Advertising Sales Representatives

volume Jevel would
ignificandy cut into

Achieving results:
public service and
public safety

Chief Dekmar said the

been positive, cutting down on the need
to the P

itional speed and efficiencies
provided by GEARS have had cancrete
impact an Chief Dekmar’s department and
on public safety in the city. The LaGrans
Police Departmenthas im d i

to allocate offic

ys expanding,
social contrals, whether thes

ar neighborhood, or education.
The stitute for that when things go bad is

olice presence or mare police

inv . leverage everything you
can in order to those resources, and of
course taking advantage oftechnology is one

Companies 1-M
Liz Barrett
202.367.1231

ebarrett@townsend-group.com

Companies N-Z

Hallie Brown
202.3671229
hbrown@townsend-group.com



IACP Advertising Sales

The Townsend Group
2025 M Street, NW, Suite 800
Washington, DC 20036

Companies 1-M

Liz Barrett

202.3671231
ebarrett@townsend-group.com

Companies N-Z

Hallie Brown

202.3671229
hbrown@townsend-group.com

Editorial Inquiries

Danielle Gudakunst
Managing Editor
703.647.7321
dgudakunst@theiacp.org

Production Contact

Elizabeth Ferry

Account Coordinator
202.367.2495
eferry@townsend-group.com

IACP Headquarters

44 Canal Center Plaza, Suite 200
Alexandria, VA 22314
1.800.THE IACP




